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Mandatory Marketing
Resume 

(bet you didn’t think of that)

Business Cards
(not obsolete just yet)

LinkedIn

Web Site
(Someday we’ll say “That was so 2010…”)

The most important

link on LinkedIn:



Website Minimums

©2010 Consulting Stance

• Contact Info

• Specialties / Target Projects

• Qualifications / Resume

• References / Client Testimonials

• Make your visitors feel welcome; make them want to meet you

http://www.mikeleamon.com/
http://www.gigemconners.com/


LinkedIn Guidelines
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• Effective Summary – see Brian’s

• Experience – No gaps! (but The Gap is fine)

• Testimonials – Get the hard ones from high 

quality, impressive people

• Status – What are you up to? 

Professionally. This isn’t Facebook.

• Network Updates

• Tell a story about you and your profession.



White Papers and 
Speaking Engagements
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What’s the point? 

We’re here to 

tell you…



Organization Membership/
Leadership
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Relationships…
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• …are the key to lead generation. And to finding actual 

work. (NOT web sites, resumes, Twitter updates, 

LinkedIn, etc. These are used to find and build 

relationships.)

• Maintain connections with past co-workers. This is 

easier, and more fun, than you think.

• Be easy to find.

• Make sure everyone in your network knows what you 

are interested in doing and how good you are at it.



Q & A
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What else do you want to know?


